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Marketing Objectives
The term marketing objectives describe the business set goals when promoting their products or services to consumers who are potential and which can be achieved with a time frame given. However, in the case of nonprofit organizations such as Paws & Think, they mainly exist to provide resources or help to a target audience with a specific need. Therefore, Paws & Think may be limited to its marketing objectives as compared to organizations which are for profit. The three marketing objectives of Paws & Think are improving the awareness of their services, establishing themselves to become dominance, and building a brand. Paws & Think should focus more on invigorating interest in their services on the market and ensure everyone in this region is aware of the services they offer. The organization provides therapy animals as well as handlers to communities that need them and I think to create more awareness should be focused on the line that Paws & Think needs the communities so as to provide these services. “This creates more awareness of these communities and they will feel like part of this organization.” (Rogers, 2001) The other marketing objective is Paws & Think to establish itself while offering these services and aim at becoming the best and associating itself with these communities. Soon the communities will realize this organization as a community-owned therefore becoming well established. The last marketing objective of Paws & Think is building a brand where marketing efforts will be directed and aimed at maintaining prominence in the eyes of these communities. This will only be achieved by having a tone which only describes the company rather than the services it offers. 
Marketing Strategies
Paws & Thinks as a nonprofit organization must be able to promote her causes and objectives to donors and volunteers who are potential. Therefore, a well-planned marketing strategy is needed to help the company to build awareness and igniting the communities’ passion. Therefore, a marketing strategy will outline how the company will convey its mission effectively as well as objectives. These marketing strategies include creating alliances, and outlining how donations are directed to a good cause. Paws & Think should often collaborate with other organizations both nonprofit and for-profit which will even make it to more accepted in these communities. Since this organization has a button where online donations can be made, it is the responsibility of this company into letting the donors and the communities know how these donations are directed to a good cause. On the other hand, the company should even start publishing testimonials, videos and even photos of the beneficiary to show how donors have truly made a big difference. (Rogers, 2001)  
Marketing Tactics
           The term marketing tactics is defined as a series or even a set of strategic methods or actions which are aimed at promoting good or services of an organization. In the case of Paws & Think, there are many good marketing tactics it can use while providing services to these communities. Examples of these marketing tactics include using social media websites such as Facebook, Twitter and Instagram to reach for the communities while offering their services, sending emails to existing consumers, placing adverts and even publishing articles. These tactics will help Paws & Think to get most out of its limited financial resources. (Rogers, 2001)  
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